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x x�GROWING IN MICHIGAN

Women today run univer-
sities, state govern-

ments, a few corporations
and are starting up more
businesses than ever.

And yet they still make 77
cents on the dollar of what
men earn.

But there is much to take
note of as we mark Women’s
History Month this March.

And events like the Michi-
gan Business and Profes-
sional Association’s 14th
annual Women and Leader-
ship in the Workplace con-
ference Thursday allow us to
take stock of some success-
es.

The event will be held at
the Fairlane Club in Dear-

born and showcase accom-
plishments of eight impres-
sive women. It will also in-
clude practical sessions on
networking, business, well-
ness and more.

This year’s MBPA win-
ners are:
� Terry Barclay, president
and CEO, Inforum

� Linda Burwell, principal
and chief operating officer,
Nemeth Burwell
� Susie Ellwood, CEO, De-
troit Media Partnership
� Dr. Cheryl Gibson Foun-
tain, president-elect, Wayne
County Medical Society of
Southeast Michigan
� Faye Alexander Nelson,
president and CEO, Detroit
Riverfront Conservancy
� Patricia Nemeth, president
and CEO, Nemeth Burwell
� Mariam Noland, president,
Community Foundation for
Southeast Michigan
� Kathleen Wilbur, interim
president, Central Michigan
University

Ed Deeb, president of

MBPA, said the organization
began holding this event
after his board noticed how
many women were starting
to excel. In fact, the 2010
winners were selected from
more than 200 nominees.

“Women still have a ways
to go before they dominate
professions, but at the same
time they are making prog-
ress. It’s important to take a
time out and salute some of
those successes,” said Deeb,
who has been a champion of
women.

A case in point is his
daughter, Jennifer Kluge,
who is helping him run the
MBPA and its sister organi-
zation, the Michigan Food

and Beverage Association,
which have more than 21,000
members statewide.

Other groups created to
promote professional women
are marking milestones.

The American Associa-
tion of University Women is
celebrating its 25th anniver-
sary.

The National Association
of Women Business Owners’
Greater Detroit Chapter
began 30 years ago and is
celebrating with events that
included a recent gathering
of NAWBO presidents.

“I yearn for a day when
there is pure equality and no
further need for support and
mentoring of professional

women. That day has not
arrived,” said Gerry Bar-
rons, who started the local
NAWBO chapter.

She was also involved
with the Women’s Economic
Club (now Inforum), which is
keeping the laser on needs of
women in business.

“We still need to form a
circle of support for women
in business as in all areas of
life,” Barrons added.

For more on the MBPA event, call
586-393-8800 or go to
michiganbusiness.org.
� CAROL CAIN HOSTS “MICHIGAN MAT-
TERS” AT 11 A.M. SATURDAYS ON WWJ-TV
(CBS DETROIT). CONTACT HER: 313-222-
6732 OR CLCAIN@CBS.COM

Women’s trials, triumphs to be examined

CAROL CAIN SAYS THERE IS
MUCH TO BE CELEBRATED IN
WOMEN’S HISTORY MONTH

High-tech use set
A vacant building near

Five Mile and Beck roads in
Northville Township is ex-
pected to get a high-tech ten-
ant this year that will bring as
many 279 jobs.

TSC Michigan, a subsid-
iary of a South Korean com-
pany founded in 1986, has
selected the location at 47050
Five Mile Road for its North
American headquarters, ac-
cording to the company and
Northville Township officials.

CEO Allen Ibara said the
building will serve as a re-
search and development facil-
ity for lithium-ion battery
electrolytes for use in electric-
and hybrid-vehicle batteries.
He expects the company to
begin operations at the site by
the fourth quarter of this
year.

Ibara said the property
was selected because of its
proximity to potential cus-
tomers in the auto industry
and to M-14.

Under an agreement with
the township, the company
would be taxed at half the
normal rate on the property,
formerly home of Optical
Imaging Systems, for five
years.

Ibara said the company
would invest $31 million,
which includes the purchase
price of the property, during
that time.

“We were very interested
in getting somebody in there,”
said Jennifer Frey, the town-
ship’s director of Community
Development. “We’re very
proud to have them in the
community.”

AT&T to add sites
AT&T will add more than

20 new cell sites and upgrade
nearly 110 additional cell sites
to 3G in 2010 in improve-
ments in its Michigan wireless
network.

AT&T also plans to transi-
tion 200 former Centennial
cell sites to the AT&T net-
work this year.

In 2009, AT&T added 20
cell sites in Michigan and

upgraded more than 180 ex-
isting sites to 3G.

From 2007 through 2009,
AT&T’s total capital invest-
ment in its Michigan wireless
and wireline networks was
nearly $1.9 billion.

From 2007 through 2009,
AT&T’s wireless network
investment in Michigan was
nearly $275 million.

Newco becoming Nex
Litchfield-based manufac-

turer Newco Industries is
changing its name to Nex
Solutions and plans to add
more employees.

The company already has
doubled the number of em-
ployees from 33 to 75 and
plans to hire 20 to 25 employ-
ees this year, said Kevin
Grossman, Nex Solutions
general manager.

Nex Solutions provides
custom fabrication, welding
and powder coating services
— specializing in large com-
ponents and assemblies that
require a high degree of
structural integrity.

“The company is maturing,
and we have been asked to
take on more mission-critical
projects by our customers,”
said Rod Norris, the compa-
ny’s technical director.

Mill Steel buys Coated
Grand Rapids-based Mill

Steel, a distributor of flat-
rolled carbon steel, has pur-
chased assets of Coated Steel,
a Birmingham, Ala.-based
supplier of acrylic and pre-
painted galvalume and galva-
nized flat-rolled steel.

Terms of the deal were not
disclosed.

Mill Steel expects to create
as many as 30 new sales and
production jobs at its 120,000-
square-foot Birmingham, Ala.,
processing facility during the
next year.

The acquisition will sup-
port Mill Steel’s growing
automotive, home appliance,
HVAC and construction busi-
ness in the southeastern Unit-
ed States and Mexico.
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At the small but growing
firm Sphere Trending,
founder and boss Maxine
Lauer is the CEO — but she
swiftly explains that stands
for “creative examiner of op-
portunities.”

That phrase, in turn, ex-
plains the purpose of Sphere
Trending and the reason for
its rapid rise. Founded just
10 years ago with one em-
ployee and about $300,000
in initial contracts, the firm
now employs a dozen people,
and expects to hit around $2
million in billings this year.

How? By blending a so-
phisticated type of trend-
spotting with precise atten-
tion to turning those obser-
vations into marketable
products and services.

“We bridge the gap and
bring it home into a process
and a recommendation that
is actionable and that will
turn into dollars at the cash
register,” Lauer says.

Based in Waterford, the
firm’s clients include major
national retailers and con-
sumer product companies
such as the Behr paint com-
pany, Delta faucets and Agio
outdoor furniture.

Some of what Sphere
Trending delivers is advice
on store locations and what

buyers want. But Sphere
Trending designs products,
too, from patio grills to sta-
tionery to packaging.

Lauer spent most of her
career with major corpora-
tions, including Kmart, be-

fore launching her firm in
2000. She hoped to bridge
the gap between spotting
trends and designing prod-
ucts from that research in a
way that hadn’t been done.

The team she assembled
drew from many disciplines,
or as herWeb site described
them: “consumer intelli-
gence specialists, color gu-
rus, retail & marketing am-
bassadors, design experts,
social media junkies, brand
champions, interior design-
ers and trend addicts.”

Unlike most start-ups,
she never took out a loan nor
advertised. “Haven’t had
time,” she says, laughing.

To generate their ideas,

Lauer and her team scour
the world. They split up for
10 city tours twice a year
(such as San Francisco,
Portland, Ore., Austin, Tex-
as, Boston, Miami, Rich-
mond, Va., and Nashville,
Tenn.) and visit 45 trade
shows. They interview ex-
perts close to consumers,
like Realtors and retailers.

And, of course, they con-
sult with the younger con-
sumersLauercallsGenNow.
Those twenty-somethings
do somany thingsdifferently
from their Baby Boomer el-
ders. They’re a more intu-
itive generation, Lauer says,
less likely to followgroup sig-
nals on hairstyles or cloth-
ing. For example, more than
50% of Gen Now buyers
change a consumer product
that they buy — personaliz-
ing a backpack, say.

Such insights hopefully
will continue to pay off for
Sphere Trending clients.

“We’ve been told that we
actually make money,”
Lauer says. “We don’t cost
money, which is great for a
consulting firm.”

� CONTACT JOHN GALLAGHER: 313-222-
5173 OR GALLAGHER@FREEPRESS.COM

Sphere Trending
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Maxine Lauer of White Lake is the CEO, or Creative Explorer of Opportunities, of Waterford-based Sphere Trending. The company, which
employs a dozen people, does product and trend research for local and national clients then also translates its findings into product design.

Firm’s niche is to link
trends, product sales

To generate their ideas, Lauer and her team at Sphere Trending go
on 10 city tours twice a year and visit 45 trade shows a year.

Sphere Trending
What: Consumer products
research
Where: Waterford
Employees: About 12, plus
freelancers
Revenue: About $2 million
this year
Founder: Maxine Lauer
Web site: www
.spheretrending.com

“WE’VE BEEN TOLD THAT WE ACTUALLY MAKE MONEY. WE DON’T COST MONEY ….”
MAXINE LAUER, CEO of Waterford-based Sphere Trending

By JOHN GALLAGHER
FREE PRESS BUSINESS WRITER

TUESDAY
� Strategic Planning and Market Diversifica-
tion: The seminar is to address these top
two identified key issues in the recently
released Michigan Manufacturing survey for
small- to medium-sized manufacturers.
10-11:30 a.m. at 620 S. Capitol in Lansing.
Cosponsored by the Michigan Manufacturers
Association and the Michigan Manufactur-
ing Technology Center. Free for Michigan
manufacturers. 517-487-8557
� Thinking of starting your own business:
Learn what it takes to start and manage a
business; why some businesses fail while
others succeed and what personal skills are
required to start. 6-8:30 p.m. at Southfield
Public Library, 26300 Evergreen, Southfield.
$10. 313-226-7947

WEDNESDAY
� Customer Loyalty Strategies 101: Learn
the importance of building a customer
loyalty strategy to grow sales, improve
profitability and enhance employee rela-
tions. 10-11:30 a.m. at the Double Tree
Hotel, 42100 Crescent Blvd., Novi. Conduct-
ed by Gerald Bricker, managing principal and
founder of business consultancy Aadvise
Consulting. Free. 248-974-1537; www
.novichamber.com

THURSDAY
� Pre-Business Research: Learn to research
your business idea and more 9 a.m.-12:30

p.m. at the Oakland County Executive Office
Building Conference Center, 2100 Pontiac
Lake, Waterford. Free. 248-858-0783;
oakgov.com/peds/calendar
� Mobile Applications (The New Platform
that is Moving Business): Five real-world
case studies of mobile applications, focus-
ing on the innovative technologies used and
the market challenges faced by the creators.
8-10:30 a.m. at Automation Alley head-
quarters, 2675 Bellingham Dr., Troy. Pre-
registration through Tuesday: $20 for
Automation Alley members/$40 for non-
members; at the door: $30 for members/
$50 for nonmembers. 800-427-5100;
www.automationalley.org
//a2_nws_eventinfo
?id=a08600000055alBAAQ

FRIDAY
� Learn About Performance Benchmarking:
Cosponsored by the Michigan Manufacturers
Association and the Michigan Manufactur-
ing Technology Center, this seminar in-
troduces MMTC’s Performance Bench-
marking Service. Using the service can help
determine how your company compares in
key areas such as sales growth, productivi-
ty, inventory, quality and dozens of other
metrics. 1:30 p.m. at 620 S. Capitol, Lan-
sing. Free for Michigan manufacturers and
includes lunch. 517-487-8557.

Contact business@freepress.com.

The business list
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